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ABSTRACT 

The main purpose of this study is to examine the use of WhatsApp by the social 

science research scholars of the Karnatak University, Dharwad, Karnataka State. A 

structured questionnaire was designed and distributed to 145 regular research 

scholars, out of which 139 duly filled in questionnaires were received back with a 

response rate of 95.86 %. The results of the survey reveal that majority, i.e. 91.36 % 

respondents are aware of Facebook, followed by Google+ and Youtube; the research 

scholars are not only using WhatsApp for general use but also for academic / 

research purpose; though the access is denied for Social Networking Sites (SNSs) in 

the Karnatak University. But still the respondents are using these SNSs for their 

academic purpose.  

Keywords: Facebook, Karnatak University, Research Scholars, Social Media, Social 

Networking Sites, WhatsApp, Youtube 

Introduction  

The Social Networking Sites (SNSs) are the virtual spaces among the people 

who mutually share information and use it as an effective means of communication 

(Singh and Gill, 2015). Luo (2010) studied that social network (interchangeably used 

as networking) websites are the most popular venues for the students for socializing 

with peers and are considered to be a productive channel for establishing social 

networks among the students. Today, there are numerous SNSs available on the 

Internet such as Facebook, Twitter, Google+, WhatsApp, LinkedIn, Academia, 

WeChat, Skype, Bebo, Flickr etc. as collaborative tools for sharing and exchanging 

information. The OCLC (2007) defines SNSs as websites primarily designed to 

facilitate interaction between users who share interests, attitudes and activities such as 

Facebook, Mixi and Myspace. Boyd and Ellison (2008), pioneers of SNSs who have 

enormously contributed, define SNSs as “web-based services that allow individuals to 
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(1) construct a public or semi-public profile within a bounded system, (2) articulate a 

list of other users with whom they share a connection, and (3) view and traverse their 

list of connections and those made by others within the system”. 

The recent survey was conducted by the Tata Consultancy Service (“GenY” & 

“Post-Millennials”, 2012) on the use habit of mobiles and Smartphones among the 

students of high schools in 14 cities across the Country. As per the survey the students 

are more interested in using social networking sites like Facebook, Twitter, Orkut, etc. 

The survey clearly indicates that the teenagers are the real and heavy users of the 

social networking sites. 

Gu et al. (2012) and Schwarz (2011) argue that the youngsters are disinterested 

from face-to-face interaction to text-based communication, particularly to instant 

messaging as their preferred communication method. WhatsApp is one of the changes 

in the technology that is commonly used on specific mobile phones and computers 

(Yeboah and Ewur, 2014). WhatsApp is a Smartphone application that operates on 

nearly all the current types of devices and operating systems (Bouhnik and Deshen, 

2014). The WhatsApp messenger was created by Brian Acton and Jan Koum 

(Wikipedia, 2015) to make communication much easier and faster among the people. 

The recent updates have not only improved the functionality of WhatsApp but also 

have attracted many users to use it. The literature available on SNSs reveals that very 

few studies have been done on both the theoretical aspects and survey on WhatsApp. 

The present study has been conducted to explore the awareness of SNSs, the extent of 

the use of SNSs especially WhatsApp among the research scholars of social science 

discipline.  

Related Works  

Social networking sites are becoming more and more popular triggering an 

increase in published research and impacting different aspects of daily life 

(Vassilakaki and Garoufallou, 2014). Social media has enabled the scientists to 

communicate their research quickly and efficiently (Eperen and Marincola, 2011). 

SNSs can be used for variety of purposes. Hussain and Ahmad (2014) discuss the use 

of social media by online newspapers in Saudi Arabia. Whereas, Carrillat et al. (2014) 

investigate how firms can use social media such as Facebook to recruit top job 

prospects and how it leads to improvements in job performance (Moqbel et al., 2013). 

Topper (2007) studied the impact of social networking on public and academic 

libraries. Ruleman (2012) examines the responses of the faculty and students on the 

use of social media. The study reveals that the students and faculty are the avid users 

of some of the social media. A similar result was observed in Dickson and Holley’s 

(2010) work. The results of Nandez and Borrego’s (2013) study reveal that the 
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research scholars have used SNSs to get in touch with other scholars and disseminate 

research results. Haneefa and Sumitha’s (2011) study reveals that students were aware 

of social networking sites and use these sites for friendly communication. A similar 

study was conducted by Hamade (2013) to assess the perception and use of SNSs 

among university students in the state of Kuwait. Madhusudhan (2012) explore how 

research scholars of university of Delhi integrated SNSs into their daily 

communication for research work. The study reveals that most respondents preferred 

the SNS, Facebook and ResarchGate for academic purposes.  

 

Tawiah et al. (2014) investigate students’ preference of WhatsApp and voice 

calls in Ghana. The results suggest that students’ attention is switching to WhatsApp 

application as their most preferred mode of their day-to-day communications than it is 

to mobile voice calls. Aharony (2015a) explores the factors which may influence 

students’ satisfaction and the duration of time spent on WhatsApp. Another study 

conducted by Aharony (2015b) in Israel reveals that the WhatsApp attitudes and 

intention to use, affect the social capital students gain while using WhatsApp. The 

usage of Smartphone applications such as WhatsApp and Facebook have contributed 

enormously to especially online business (Ibrahim et al., 2014). One of the unique 

features of the WhatsApp application is its ability to enhance communication within a 

group (Bouhnik and Deshen, 2014). Yeboah and Ewur (2014) identify the impact of 

WhatsApp on the performance of students in tertiary institutions of Ghana.  

The enormous literature is available on SNSs, but very few studies have been 

done on the individual SNS. Hence, the present study is an attempt to explore the 

extent of the use of WhatsApp by the social science research scholars in the Karnatak 

University, Dharwad, Karnataka State.  
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Figure 1: Snapshot of WhatsApp account of research scholars of the Karnatak 

University, Dharwad. 

Objectives of the study 

 The main objective of the study is to examine the use of WhatsApp by the 

social science research scholars of the Karnatak University, Dharwad. 

The specific objectives of the study are to 

1. know the awareness of social networking sites among the research scholars; 

2. study the use of WhatsApp by the research scholars; 

3. examine the period of using WhatsApp; 

4. ascertain the frequency of using WhatsApp; 

5. evaluate for what purposes the research scholars are using WhatsApp; 

6. study for what research purposes the research scholars are using WhatsApp; 

7. find out the problems faced by the research scholars while using WhatsApp; 

and 

8. know whether there is an impact of WhatsApp on research work. 

Methodology 

 A survey was conducted on the use of WhatsApp by the research scholars of 

social science departments in the Karnatak University, Dharwad, Karnataka State. A 

structured questionnaire was designed for the purpose and distributed to 145 regular 

research scholars, out of which, 139 duly filled in questionnaires were received back 

with a response rate of 95.86 per cent. The data was then fed into computer using MS-
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Excel for simple frequency calculation. There are 12 departments coming under the 

social science discipline. For the above reason, the authors visited the Karnatak 

University website (http://www.kud.ac.in) under the link Departments / Social 

Sciences. 

              Table1: Department wise distribution of questionnaires 

Sl. 

No. 
Name of Department 

Year of 

Establishment 

Questionnaires 

Distributed 

Questionnaires 

Received 

1 A. I. History & 

Epigraphy 

1962 04 04 

2 Anthropology 1958 05 05 

3 Criminology & Forensic 

Science 

1969 12 12 

4 Economics 1955 30 27 

5 History & Archaeology 1955 23 23 

6 Journalism & Mass 

Communication 

1982 12 12 

7 Library and Information 

Science 

1962 15 14 

8 Philosophy 1957 02 02 

9 Political Science 1950 19 18 

10 Psychology 1972 08 08 

11 Social Work 1962 03 03 

12 Sociology 1976 12 11 

Total 145 139 

Response Rate = 95.86% 

A total of 184 regular research scholars are in the Karnatak University. Only 

145 questionnaires were distributed among the research scholars since some of the 

research scholars were absent because of field work and data collection work. Out of 

145 regular research scholars, only 139 questionnaires were received back with a 

response rate of 95.86 per cent. The strength of regular research scholars is more in 

the Department of Economics (30), History and Archaeology (23) and Library and 

Information Science (15). Less number of research scholars were found in the 

Department of Anthropology (05), Ancient Indian History and Epigraphy (04), Social 

Work (03) and Philosophy (02). The data on department wise distribution is given in 

table-1. 
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                                                     Table 2: Course of Study 

Sl. No. Course No. of Respondents Percentage (%) 

1 M Phil.         07 5.03 

2 Project Fellow        00 00 

3 Ph.D.          130 93.53 

4 Post Doctoral Fellow 02 1.44 

Total 139 100 

The table 2 depicts the course of study among the research scholars. Out of 139 

research scholars, 130 research scholars are pursuing Doctor of Philosophy (Ph.D.), 

followed by 07 research scholars have registered for Master of Philosophy (M.Phil.) 

and 02 research scholars are Post Doctoral Fellow. 

                            Table 3: Age wise distribution of questionnaires 

Sl. No. Age No. of 

Respondents 

Percentage 

(%) 

1 23-25 37 26.62 

2 26-30 77 55.39 

3 31-35  23 16.55 

4 36 and 

Above 

02 01.44 

Total 139 100 

It is important to study the age of the respondents to know which age people 

use SNSs more. The table 3 presents the age wise distribution of respondents. Out of 

139 respondents, 77 (55.39%) research scholars belong to the age group of 26-30, 

whereas 37 (26.62%) research scholars fall between 23 and 25, followed by 23 

(16.55%) respondents belong to the age group 31-35 and only 2 (1.44%) respondents 

belong to more than 36 age group. The study indicates that majority of the 

respondents belong to the age group of 26-30. 

Table 4: Awareness of Social Networking Sites 

Sl. 

No. 

Social 

Networking Site 

No. of Respondents 

(n=139) 

Percentage 

(%) 

1 Facebook  127 91.36 



554 International Research: Journal of Library & Information Science | Vol.5 No.3, September, 2015 

 

2 Google+  119 85.61 

3 YouTube             116 83.45 

4 Twitter   113 81.29 

5 WhatsApp  112 80.57 

6 ResearchGate  102 73.38 

7 Telegram   97 69.78 

8 Academia 97 69.78 

9 Skype   91 65.46 

10 Viber  78 56.11 

11 WeChat 73 52.51 

12 Line   59 42.44 

13 Hike Messenger  52 37.41 

Note: Percentage cannot be rounded after 100 since it is a multiple choice question 

A question was raised to research scholars on the awareness of SNSs. Out of 

139 regular social science research scholars, 127 (91.36%) respondents are aware of 

Facebook, followed by Google+ with 119 (85.61%) respondents, YouTube with 116 

(83.45%), Twitter with 113 (81.29%) and WhatsApp with 112 (80.57) respondents 

ranked first to fifth respectively. The Social Networking Site Viber (56.11%), WeChat 

(52.51%), Line (42.44%) and Hike Messenger with 37.41% respondents are the least 

used SNSs. It is interesting to note that though some of the SNSs are banned (accessed 

is denied) in the Karnatak University, Dharwad (see table-10) but the respondents are 

using SNSs. Facebook (91.36%) is the most preferred SNSs by the research scholars 

followed by Google+, YouTube, Twitter, WhatsApp.   

Table 5: Use of WhatsApp 

Sl. No. Use  No. of Respondents Percentage (%) 

1 Yes   96 69.06 

2 No   26 18.71 

3 Not aware of   02 1.44 

4 I may use in future 15 10.79 

 Total 139 100 

A question was asked to know the usage of WhatsApp among the research 

scholars. Out of 139 respondents surveyed, 96 (69.06%) research scholars are using 

(The table-4 shows that 112 (80.57%) respondents are aware of WhatsApp) 
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WhataApp for various purposes. There are two research scholars who are not aware of 

WhatsApp, whereas, 15 research scholars say they use WhatsApp in future. 

 

Table-6 Period of using WhatsApp 

Sl. No. Period No. of Respondents Percentage (%) 

1 Less than a Year         18 18.75 

2 1-2 Years            57 59.37 

3 3-4 Years            21 21.88 

4 Since its introduction 00 00 

 Total 96 100 

A question on the period of using WhatsApp was asked and the data is 

presented in table 6. More than 57 (59.37%) research scholars are using WhatsApp for 

1-2 years, whereas, 21 (21.88%) research scholars are using since 3-4 years, followed 

by 18 (18.75%) respondents use less than a year. The data reveals that most of the 

users having experience using WhatsApp. 

 

Table 7: Frequency of using WhatsApp 

Sl. No. Frequency No. of 

Respondents 

Percentage 

(%) 

1 Always online      19 19.79 

2 Many times a day  34 35.42 

3 Once a day             42 43.75 

4 Weekly       01 01.04 

5 Occasionally 00 00 

Total 96 100 

Out of 96 respondents, 42 (43.75%) respondents use WhatsApp at least once a 

day, whereas, 34 (35.42%) respondents use many times a day, followed by 19 

(19.79%) respondents say that they are always online. It is evident from the data that 

research scholars are using WhatsApp frequently. 

Table 8: Purpose of using WhatsApp 

Sl. No. Purposes No. of Respondents 

(n=96) 

Percentage 

(%) 

1 Stay in touch with friends 73 76.04 
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2 Academic purpose  69 71.87 

3 Sending Audio Files  63 60.48 

4 Sending Video Files 63 60.48 

5 Competitive exams information 56 58.33 

6 Text message to friends 53 55.20 

7 Group interaction 51 53.12 

8 Jobs related Information 43 44.79 

9 Entertainment 43 44.79 

10 Getting current news    42 43.75 

11 Free calls to friend’s  17 17.70 

12 Time pass         09 09.37 

13 Updating profile photos 05 5.20 

14 Promoting Films / Film Actors / 

Political leaders 

03 03.12 

15 Updating the status  03 3.12 

Note: Percentage cannot be rounded after 100 since it is a multiple choice question 

 It is important to elicit the opinion on for what purpose the research scholars 

are using the WhatsApp. Out of 96 respondents surveyed, 73 (76.04%) respondents 

use WhatsApp to stay in touch with friends, followed by 69 (71..87%) respondents 

use it for academic purpose, 63 (60.48%) respondents use it for sending audio and 

video files, 56 (58.33%) respondents use it for information related to competitive 

exams and 53 (55.20%) respondents use it for text message to friends. Other purposes 

like updating the status, updating profile photos, promoting films / film actors / 

political leaders are least preferred purposes. 

Table 9: Use of WhatsApp for research work 

Sl. 

No. 

Research Purpose No. of Respondents 

(n=96) 

Percentage 

(%) 

1 Participate in group discussion 

about research work 

93 96.87 

2 Sending research related photos 

without scanning  

87 90.62 

3 Sharing useful information about 

workshop/conferences/seminars  

87 90.62 
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4 Sharing research related audio files, 

video files 

83 86.45 

5 Sharing research related information 

with friends/ Group 

81 84.37 

6 Stay in touch with research 

scholars/research guide   

71 73.95 

7 Professional interaction 69 71.87 

8 Sharing useful websites links 29 30.20 

 

Note: Percentage cannot be rounded after 100 since it is a multiple choice question 

 

A question was raised to know for what research purpose WhatsApp is used 

(table 9). Out of 96 respondents surveyed, 93 (96.87%) respondents use it to 

participate in group discussion about research work, followed by 87 (90.62%) 

respondents who use it for sending research related photos and share useful 

information on workshop / conferences / seminars respectively, 83 (86.45%) 

respondents use to share research related audio and video files and 81 (84.37%) 

respondents use it for sharing research related information with friends / group. The 

study indicates that the research scholars are not only using WhatsApp for general use 

but also useing for academic / research purposes. 

 

Table 10: Problems while using WhatsApp 

 

SI. No. Problem No. of Respondents 

(n=96) 

Percentage 

(%) 

1 Access denied by the 

university                 

90 93.75 

2 Cannot share PDF,  Word, 

PPT files    

87 90.62 

3 Validity is for few months 

           

61 63.54 

4 Network problem 47 48.95 

5 No Wi-Fi connection 46 47.91 

6 Data card problems 14 14.58 

Note: Percentage cannot be rounded after 100 since it is a multiple choice question 

 There are certain problems which the respondents have faced while using 

WhatsApp. The majority, i.e. 90 (93.75%) respondents said that access denied by the 

university is the major problem within the university campus.  The majority of the 
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respondents use WhatsApp and other SNSs using their own mobile internet facility 

(Internet Plan). The research scholars face problem that they cannot share PDF, word 

and PPT files (90.62%), whereas, 61 (63.54%) respondents face with the validity 

because it is for few months only. There are more than 46 (47.91%) respondents face 

problem with non-availability of Wi-Fi connection. The other problems are presented 

in table 10.   

Table 11: Impact of WhatsApp on research work 

SI. No. Impact No. of Respondents Percentage (%) 

1 Strongly Agree           16 16.66 

2 Agree           61 63.54 

3 Uncertain   09 09.37 

4 Disagree    08 08.33 

5 Strongly Disagree 02 02.08 

 Total 96 100 

A question was raised to the research scholars on whether there was an impact 

of WhatsApp on research work or not. Out of 96 respondents, 61 (63.54%) research 

scholars agree and 16 (16.66%) respondents strongly agree that there is an impact of 

WhatsApp on their research work. More than 77 respondents attributed to it. Only a 

few research scholars disagree that there is no impact of WhatsApp on their research 

work. 

Suggestions 

 It is evident from the data that the Karnatak University has banned the 

access to all SNSs. Majority, i.e. 90 (93.75%) respondents face the same problem. 

Hence, it is suggested to the university authorities to lift the ban on SNSs and allow 

the research scholars to use these sites for research purpose. At the same time the 

authorities may strengthen the Information Technology section and a strict 

surveillance on the users who misuse these SNSs for other purposes. Such users may 

be given notice and action may be initiated. Let the tribe of committed and dedicated 

WhatsApp users rise and at the same time not to discourage the research scholars only 

to switch back to the obsolete models of the study areas. Let there be an onward 

march, a giant stride in the field. Hope the University keeps open the doors of 

knowledge be it a WhatsApp or any other SNS for that matter.   
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 The data reveals that 46 (47.91%) respondents face the problem of Wi-Fi 

connection. Some of the SNSs like Google+, YouTube can be accessed using Gmail 

account. Though some of the social science departments have Wi-Fi connection and 

some are on the pipeline. The range of Wi-Fi connection is inadequate in already 

established departments. Hence, keeping in view this in mind, it is suggested to the 

authorities that all the social science departments be given Wi-Fi connections or to 

increase the range of it to the already established departments. 

Conclusion  

The results of the study show that a majority of the research scholars are aware 

of SNSs especially Facebook, Google+ and YouTube and use these SNSs to stay in 

touch with their friends. It can be indicated from the study that majority, i.e. 96.87 % 

research scholars use WhatsApp to participate in group discussion on their research 

work and to share photos and information on workshops / seminars / conferences.  

Although the Karnatak University has banned access to SNSs due to misuse by 

the students community still the research scholars are using WhatsApp and other 

SNSs using Internet plans. The research scholars of the Karnatak University have a 

WhatsApp account entitled, “KUD Research Scholars” (Figure 1). Most of the social 

science research scholars are the members of this SNS. They use it to share academic 

information especially to share photos, notifications related information, university 

circulars, conduct of functions or activities etc. In toto, majority, i.e. 69.06 % 

respondents are using WhatsApp not only for general purpose but also for the research 

purpose. Such studies will help the LIS professionals to get insights into latest 

development in the field, thereby motivate to provide effective services using SNSs.  
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