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Abstract 

 

This paper aims to create awareness about social networking sites (SNS) and how it is used 

to share knowledge among the user community and also deals with to promote effective 

access to online information resources. A well-equipped and well managed library is the 

foundation of contemporary education structure. It is said that education with one library 

services is like a body without soul, a vehicle without engine and building with bricks but no 

cement. Hence a Library and Information Research Centers (IRC) are the principal 

instruments for gathering knowledge. A well-structured questionnaire was employed to test 

the variables using statistical tools.    
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Introduction  

 

Generally, the terms such as Social media, social networks, social networking 

websites, social networking sites, and online communities are synonyms and have changed 

the way we communicate both in institutions as well as individuals. It provides the 

opportunity to all of us to connect in ongoing conversations with our friends, family, fans, 

staff and students, parents, alumni, colleagues about which is most essential to them.  In 

recent days, more and more people are moving towards the Internet to keep in touch with 

friends, family and colleagues. Social networking sites such as Facebook, Flickr, twitter, 

YouTube, MySpace, Pinterest, Google+ and many more sites  make staying involved easier, 

quicker and even more fun than ever before. Facebook and MySpace are recently the most 

popular SNS in North America and more to choose. These sites have millions of users with 

more signing up day by day.    

 

In the knowledge era, technology has had a significant impact on the delivery of 

library enquiry and reference services, from the introduction of first generation technologies 

such as email and chat to second generation technologies such as Facebook and Twitter 

(Benn and McLoughlin, 2013). Barsky and Purdon (2006) defined that Social network sites 

offer a free and easy way to create personal web pages and fill them with content such as 

blogs, digital photo graphs, favorite music, short video clips, and much more and also social 
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networks are formed as members link their web pages to those of their friends and search 

through the vast number of sites in search of new friends who might share common interests. 

Social networking is used to publicize library events such as gaming nights; to alert users to 

additions to collections; to provide links to articles, videos, or web content that might prove 

relevant or helpful to patrons; and to provide a conduit for community information (American 

Library Association report, 2012). Wikis, blogs, chat rooms, instant messengers, message 

boards and social bookmarking are technology applications that have been used to facilitate 

members‟ interaction, and thus, have been referred to as social networking tools (Jones & 

Conceicao, 2008). However, sites such as YouTube and Flickr have been identified as 

primarily for sharing videos and images, rather than social networking (Hoffman, 2009).  

 

Profile of College and Central Library  

  

Sri Ramanujar Engineering College is one of the leading institutions in Chennai, 

Tamilnadu, India. It is affiliated with Anna University, Chennai, and accredited by AICTE. 

The vision of the college is to be a leader in providing quality education in the fields of 

Engineering, Technology and Management, at International Quality, blended with social and 

moral values, for the betterment of mankind, through empowerment of youth with special 

emphasis on rural youth and the mission is to prepare students to become competent 

professionals, by providing state of the art learning environment with highly motivated 

faculty Nurture talent and innovation in students for holistic development. The college is 

running with following departments such as Civil Engineering, Computer Science & Engg, 

Electronics and Communication Engineering, Electrical & Electronics Engineering, 

Information Technology, Mechanical Engineering, Science & Humanities and one PG 

Programme that is Management Studies (MBA). 

The library is well stocked with a wide range of resources covering all areas of 

engineering and related subjects. The institute also subscribes to a number of National and 

International periodicals and journals; these are excellent sources for updating information. 

Library also boasts of a Digital Library section where high end computers are connected 

through high speed internet connection to IIT Library, Springer and IEEE etc. 

RELATED WORK  

 

A review of related literature is an account of what have been already published on a 

related topic or subject by eminent scholars, researches and information scientists. Based on 

the authors‟ experience, this paper briefly reviews literature to exhibit the significance of 

social networking sites in libraries.  

Gupta and Seth (2015) have carried out the study on awareness of Social Networking 

Services among the Faculty Members of Degree Colleges of Jammu Division J&K India and 

the study highlighted the problems encountered by the participants and suggested some 

remedial measures for improving awareness in SRELS Journal of Information Management, 

LeBlanc and Kay (2014) conducted study on web 2.0 and social media and applications for 

Academic Libraries during 2014 to implement in Amelia V. Gallucci-Cirio Library, 
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Fitchburg State University. Researchers found that more or less a wide range of web 2.0 tools 

have been executed in higher education Libraries and Information Centers around the world 

and also found communication media such as wikis, blog, multimedia, social networking 

sites have being effectively used in educational institutions. Chu and Du (2013) examined on 

social networking tools in academic libraries using online questionnaire based survey with 

140 university Libraries among Asia, North America and Europe. The results indicated that 

most of the library professionals had positive attitude on the usefulness of social networking 

tools and only few library staff members and user community had perceived positive attitude. 

The other related studies are some of them for the present study given below. 

 

Jill Benn and Dawn McLoughlin (2013) expressed the study by facing our future: 

Social Media Takeover, Coexistence or Resistance? In the Integration of Social Media and 

Reference Services, Chu and Chen (2012) have discussed the SNS Tools which would be 

useful for libraries based on their study entitled, Social Networking (SN) Tools For Libraries, 

Seminar at The University of British Columbia Library in the University of Hong Kong, 

Boroughs (2010) explained in his theses regarding the social networking websites and voter 

turnout which is available in ProQuest Dissertations and Theses database. Taylor-smith and 

Lindner (2009) observed using social networking tools to promote e- participation initiatives 

presented at the Technology, colleges and Community Worldwide online conference in 

Honolulu, Hendrix et al., (2009) reported their survey on the use of Facebook in academic 

health sciences libraries in Journal of the Medical Library Association, Jones and Conceicao 

(2008) in their article social networking tools faster informal learning presented at the 24
th

 

Annual conference on distance teaching and learning in Madison. Boyd and Ellison (2007) 

described the social networking sites and its definition, history and scholarship in Journal of 

Computer – Mediated Communication. Read (2006) noticed in his papers to the chagrin of its 

clientele, Facebook expands its membership in the Chronicle of Higher Education, Barsky & 

Purdon (2006) have carried out the study on introducing Web 2.0: social networking and 

bookmarking for health librarians in the Journal of Canadian Health Libraries Association.  

 

OBJECTIVES OF THE STUDY 

 

The study was conducted to find out the awareness and access pattern of social 

networking sites (SNS) which are available in the library by the student community of Sri 

Ramanujan Engineering College. The study was conducted to achieve the following 

objectives. 

 

 To assess the awareness of SNS among the user community; 

 To observe the purpose of using SNS;    

 To find out the quantum of time spent in hours and years for using SNS; 

 To explore the frequency of using SNS; 

 To identify the media sources for using SNS; 

 To find out the problems faced by the users while using SNS in Libraries and  

 To analyze the level of satisfaction using SNS   
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SCOPE AND LIMITATION  

 

The present study is limited and extent to undergraduate students of Sri Ramanujan 

Engineering College, affiliated to Anna University, Chennai city to explore the „„awareness 

of social networking sites (SNS)‟‟.      

 

METHODOLOGY  

 

To gain an insight into the social networking sites (SNS) usage by student 

community, data was collected from students of central library at Sri Ramanujan Engineering 

College. The questionnaire contained both open ended and close-ended questions. Out of 300 

students, two hundred and eighty nine questionnaires were returned dully filled in by the 

user‟s community and the overall response rate was 96.34 per cent. The gathered data were 

classified, analyzed and tabulated by using simple statistical methods. This study covers only 

undergraduate students‟ community of the college and the study is to know their usage of 

social networking sites (SNS) for sharing update knowledge in the digital era. 

 

ANALYSIS  

 

To achieve the goal, the study was conducted at Sri Ramanujan Engineering College 

central library campus in Chennai. A total number of 300 Students were randomly selected 

and distributed to students in the college, out 300 questionnaires 289 questionnaires were 

returned duly filled in which is 96.34 %. 

 

1. Survey Respondents  

 

 

S. 

No 

 

 

Department  

Total Students 

=300 

Survey Respondents  

=289 

No of 

Students  

Total 

% 

No of 

Respondents  

Total % 

1 Civil Engineering 50 16.67 49 16.33 

2 Computer Science & Engg 50 16.67 47 15.67 

3 Electronics and Communication 

Engineering 

50 16.67 50 16.67 

4 Electrical & Electronics Engineering   50 16.67 48 16.00 

5 Information Technology 50 16.67 47 15.67 

6 Mechanical Engineering 50 16.67 48 16.00 

Total  300 100.0 289 96.34 

 

Table 1: Survey Respondents 
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Figure 1: Survey Respondents 

 

Table 1 Figure 1 shows that the respondent wise distribution of response sheet to fill the 

questionnaire for analysis purpose for the present study. A well designed questionnaire were 

employed and distributed to 300 students of six under graduate departments. Out of 300, the 

maximum number of  50 out of 50 students (16.67%) filled their questionnaire from 

Electronics and Communication Department, followed by 49 (16.33%) from Civil 

Engineering, 48 (16.00%) from EEE and Mechanical Engineering, 47 (15.67%) from 

Computer Science and IT Departments respectively.    

 

2. Gender wise distribution  

 

S. No 

 

Sex   Response count   

n=289 

Response frequency % 

1 Male  158 54.67 

2 Female  131 45.33 

Total  289 100.0 

 

Table 2: Gender wise distribution
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Figure 2: Gender wise distribution 

 

Respondents were grouped into two categories such as male and female to retrieve the 

data for the present study. It can be observed from the above Table 2 Figure 2 indicates that 

the majority of 158 (54.67%) respondents are from male category and the remaining 131 

(45.33%) are from female category. It is found that most of the male respondents are very 

much interested to show their performance in filling the questionnaire to share their 

knowledge.     

 

3. Awareness of SNS 

 

S. No 

 

Opinion   Response count   

n=289 

Response Frequency 

% 

1 Yes  286 98.96 

2 No   3 1.04 

Total  289 100.0 

 

Table 3: Awareness of SNS 

 

 
Figure 3: Awareness of SNS 

Respondents were asked to know about the awareness of social networking sites (SNS) 

and the results shows that the majority of 286 (98.96%) user community are well aware about 

the SNS and the very least number of 3 (1.04%) users are not aware of it and do not know 

how to use effectively and how to become a member of SNS.    
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4. Frequency of using the SNS 

 

S. No 

 

Frequency  Response count   

n=289 

Response Frequency % 

1 Daily  132 45.68 

2 Weekly  46 15.92 

3 Twice in a week 88 30.45 

4 Monthly  17 5.88 

5 Rarely  6 2.07 

Total  289 100.0 

 

Table 4: Frequency of using the SNS 

 

 
 

Figure 4: Frequency of using the SNS 

 

Respondents were asked to know about the frequency of using the social networking 

sites (SNS) during the study period. Out of 289 users, the highest number of 132 (45.68%) 

students to visit social networking sites daily and followed by 88 (30.45%) users twice in a 

week and the lowest number of 6 (2.07%) users to visit the SNS rarely.  

 

 

5. Time spent (in hours ) surfing SNS 

 

S. No 

 

Time Spent Hours 

(per day) 

Response count   

n=289 

Response frequency % 

1 0-30 minutes  187 64.71 

2 30-45 minutes  42 14.53 

3 45-60 minutes  33 11.42 

4 One to Two hrs. 18 6.22 

5 More than Two hrs. 9 3.12 
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Total  289 100.0 

 

Table 5: Time spent (in hours) surfing SNS 

 
 

Figure 5: Time spent (in hours) surfing SNS 

 

It is observed from the above Table 5 and Figure 5 represents that the time spent in 

terms of hours using social networking sites by the users. Out of 289 respondents, the 

maximum number of 187 (64.71%) respondents are spent time surfing SNS 30 minutes per 

day, followed by 42 (14.53%) respondents spent time surfing SNS 30 to 45 minutes, 33 

(11.42%) respondents are spent time surfing SNS 45 to 60 minutes and the least number of 9 

(3.12%) respondents spent time surfing SNS only one year as they are not much awareness 

about SNS and its services.        

 

5. Time  spent (in Years) surfing SNS 

 

S. No 

 

SNS Use in Years  Response count   

n=289 

Response frequency % 

1 One year 9 3.12 

2 Two years   64 22.15 

3 Two to Three years 82 28.37 

4 Three to Four years 121 41.86 

5 More than Four years  13 4.50 

Total  289 100.0 

 

 

Table 6: Time spent (in Years) surfing SNS 
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Figure 6: Time spent (in Years) surfing SNS 

 

It is inferred from the above Table and Figure indicates that the length of time spent in 

years using social networking sites by the users. Out of 289 respondents, the majority of 121 

(41.86%) respondents are well aware of SNS and spent time surfing SNS three to four years, 

followed by 82 (28.37%) respondents spent time surfing SNS two to three years and the least 

number of 9 (3.12%) respondents spent time surfing SNS only one year as they are not much 

awareness about SNS and its services.        

 

6. Media Source for surfing SNS 

 

S. No 

 

Media source   Response count   

n=289 

Response frequency % 

1 Dept. Computer Lab  12 4.15 

2 University Library  8 2.76 

3 Mobile  126 43.60 

4 Laptop  98 33.91 

5 Cyber café 45 15.58 

Total  289 100.0 

Table 7: Media Source for surfing SNS 
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Figure 7: Media Source for surfing SNS 

 

Media is very essential tool to share and update information among the researchers 

and scientists. In this present study, the respondents asked to note about the media sources 

(such as computer laboratory, university library, and mobile laptop and cyber café) where 

they can surfing social networking sites to share their knowledge among them. It could be 

observed from the table 7 (fig.7) represents that out of 289, most of the respondents are 

preferred to share their views and ideas by using mobile phones (43.60%) which placed first 

rank and followed by laptop (33.91%), cyber café (15.58%), only the least number of 

respondents are preferred to share their knowledge and informant by using University Library 

(2.76%).  

 

7. Purpose of using SNS 

  

S. No 

 

Purpose   Response count   

n=289 

Response frequency % 

1 Sharing Information 92 31.83 

2 Academic Purpose 45 15.58 

3 For Chatting  27 9.35 

4 Making new friends  75 25.95 

5 For Entertainment  14 4.84 

6 For Job Information  36 12.45 

Total  289 100.0 

 

Table 8: Purpose of using SNS 

 



590 International Research: Journal of Library & Information Science | Vol.5 No.3, September, 2015 

 

 
 

Figure 8: Purpose of using SNS 

 

Table 8 (fig.8) indicates that the purpose of accessing social networking sites (SNS) 

by the user community during the period of study. The results reveal that the maximum 

number of 92 (31.38%) respondents are browsing SNS for sharing their information to their 

friends and relatives and followed by 75 (25.95%) respondents are using social networking 

sites for making new friends to have good relationship in terms of academically and socially. 

The next 45 (15.58%) user community by means of SNS for academic purpose and followed 

by 36 (12.45%) respondents are using SNS for their employment oriented purpose and the 

least number of 14 (4.84%) user community use the SNS site for the purpose of mere 

entertainment.     

 

 

8. Advantages of using SNS 

 

S. No 

 

Advantages  Response count   

n=289 

Response 

frequency % 

1 For Communication skills 62 21.45 

2 For Writing skills 24 8.30 

3 For General knowledge 37 12.80 

4 To update current affairs  12 4.15 

5 To make new friends academically  99 34.26 

6 To communicate with elite people who guide 

us 

55 19.04 

Total  289 100.0 

 

Table 9: Advantages of using SNS 
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Figure 9: Advantages of using SNS 

 

It is inferred from the Table 9 (fig.9) represents that the advantages of using social 

networking sites for student community. Generally, a number of advantages as well as 

disadvantages are using the SNS. In this regard, we have taken into consideration only 

advantages of SNS for the present study. Hence, as per the above table, the majority of 99 

(34.26%) user communities have taking the advantage for making new friends academically 

and intellectually to share their information and followed by 62 (21.45%) respondents stated 

that they take an advantage in lieu of communication skills to learn more knowledge other 

than the subjects and followed by 55 (19.04%) users taking as advantage of SNS to 

communicate with elite people who guide them in an innovative way and more over to get 

suggestions and ideas in terms of research work, assignments and project oriented. Only few 

numbers of 12 (4.15%) respondents are using for the purpose of SNS to update current affairs 

apart from subjects.                

 

9. Type of information uploaded in SNS  

 

S. No 

 

Uploaded Information Response count   

n=289 

Response frequency % 

1 Related with Subject  41 14.18 

2 Updated current news 83 28.72 

3 Related General knowledge  109 37.72 

4 Related useful video /image 37 12.81 

5 Related useful Fun activity 19 6.57 

Total  289 100.0 

 

Table 10: Type of information uploaded in SNS 
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Figure 10: Type of information uploaded in SNS 

 

It depicts from table 10 (fig.10) that the greatest number of 109 (37.72%) respondents 

are uploading information in SNS related with general knowledge whereas 83 (28.72%) 

respondents are uploading in SNS related to updated current news and information to get 

„like‟ option more compare with other friends. The next 41 (14.18%) respondents are posting 

information in SNS related with subject matter to their friends and comrades for study 

purpose and followed by 37 (12.81%) are related with useful videos and images and very less 

19 (6.57%) respondents are uploaded information related with useful fun activity.        

 

10. Importance of SNS for career employment  

 

S. No 

 

Importance of SNS  Response count   

n=289 

Response frequency % 

1 Yes  249 86.16 

2 No  26 8.99 

3 No Idea 14 4.85 

Total  289 100.0 

 

Table 11: Importance of SNS for career employment 
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Figure 11: Importance of SNS for career employment 

 

It is noticed from the above table 10 (fig.10) that most of the respondents 249 

(86.16%) are provided their opinion that the SNS sites are greater impact in terms of job 

information whereas the least number of 26 (8.99%) respondents are viewed that social 

networking sites are very least importance regarding the carrier choice. 

   

11. Problems while using SNS in Libraries 

 

S. No 

 

Problems while using SNS Response count   

n=289 

Response frequency % 

1 Poor Internet connectivity  102 35.30 

2 Lack of timing  38 13.15 

3 Lack of Trained Library staff 86 29.75 

4 Lack of maintenance  35 12.11 

5 Financial support by Organization  28 9.69 

Total  289 100.0 

 

Table 12: Problems while using SNS in Libraries 

 

 
 

Figure 12: Problems while using SNS in Libraries 
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It is inferred in the table 12 (fig.12) represents that the problems are facing by the 

respondents while using SNS in libraries and information centers. The uppermost numbers of 

102 (35.30 %) respondents are facing poor Internet connectivity while using in SNS in 

libraries and followed by 86 (29.75%) respondents are meeting problems with lack of trained 

library professionals while asking any doubts regarding the SNS sites from them. The next 38 

(13.15%) are having lack of time to use SNS and only 28 (9.69%) facing financial support by 

organization.   

 

12. Level of Satisfaction using SNS 

 

S. No 

 

Satisfaction Level  Response count   

n=289 

Response frequency % 

1 Highly Satisfied  92 31.84 

2 Satisfied   82 28.37 

3 Partially satisfied  71 24.57 

4 Dis satisfied  26 8.99 

5 No comments  18 6.23 

Total  289 100.0 

 

 
 

Level of Satisfaction using SNS 

 

It can be observed from the above table that the level of satisfaction using the Social 

networking sites by the user community during the period of study. It shows that the highest 

numbers of 92 (31.84%) users are highly satisfied by means of SNS services and followed by 

82 (28.37%) respondents are satisfied. The next 71 (24.57%) respondents indicated that they 

are partially satisfied with SNS Services and 26 (8.99%) student communities are dissatisfied 

with SNS sites and their advantages and the small numbers of 18 (6.23%) respondents are 

stated that there are no comments in terms of social networking sites.      
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Findings and Conclusion 

 

We can conclude that Social networking sites (SNS) are one of the emerging thrust 

areas in the electronic age.  Based on the analysis, the results reveal that almost 99 percent of 

user community are well aware about the SNS and only one percent users are not aware of it 

and do not know how to use effectively. Out of 289 respondents, the majority i.e. 41.86% of 

respondents are well aware of SNS and spent time surfing SNS three to four years and the 

least number i.e. 3.12% of respondents spent time surfing SNS only one year as they are not 

much awareness about SNS and its services.        

 

The majority of 34.26% user communities have taking the advantage for making new 

friends academically and intellectually to share their information and only few numbers 

(4.15%) are using for the purpose of SNS to update current affairs apart from subjects. The 

greatest numbers of 109 (37.72%) respondents are uploading information in SNS related with 

general knowledge while very less 19 (6.57%) respondents are uploaded information related 

with useful fun activity.        

 

The huge number of 102 (35.30 %) respondents are facing poor Internet connectivity 

while using in SNS in libraries and the least number of 38 (13.15%) are having lack of time 

to use SNS and only 28 (9.69%) facing financial support by organization. The highest 

numbers of 92 (31.84%) users are highly satisfied by means of SNS services and followed by 

82 (28.37%) respondents are satisfied whereas the small numbers of 18 (6.23%) respondents 

are stated that there are no comments in terms of social networking sites.     . 

 

Recommendations 

 

We know that information has the different parameters such as verbal communication, 

print communication, electronic way of communication and recently digital age. We have 

seen that from Stone Age to Digitized Age, those who have knowledge would pass it to the 

next generation, the receiver would adopt the knowledge, analyze it, improve it, add new 

changes to it and then pass it on to the next generation and the cycle thus goes on 

(www.preservarticles.com). It is found that based on the findings of the research, few of the 

recommendations are as follows:      

 

For sharing library resources and maintain the library culture, social networking 

services will support with existing information services.    

 

Shared and combined tools such as social networking sites like LinkedIn, Face book, 

Twitter, blogs like blogger, web blog, Forums like discussion forums, library link etc. would 

be used to initiate project works, quiz contests, brainteasers, puzzles for user community 

effectively.  
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